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e Please check that this question paper contains 5 printed pages.

e Code number given on the right hand side of the question paper should be
written on the title page of the answer-book by the candidate.

e Please check that this question paper contains 25 questions.

¢ Please write down the Serial Number of the question before
attempting it.

e 15 minute time has been allotted to read this question paper. The question
paper will be distributed at 10.15 a.m. From 10.15 a.m. to 10.30 a.m., the
students will read the question paper only and will not write any answer on
the answer-book during this period.
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The question paper is divided in Five Parts A, B, C, D and E. All
questions are compulsory.

Marks for each question are indicated against it.
Answers should be brief and to the point.

Part A has 8 Very Short Answer Type questions carrying 1 mark each.
Answer to each question should not exceed 20 words.

Questions no. 9 to 13 in PART B are Short Answer Type I questions
carrying 3 marks each. Answer to each question should be about
40 - 50 words.

Questions no. 14 to 19 in PART C are Short Answer Type Il questions
carrying 4 marks each. Answer to each question should be about
60 — 80 words.

Questions no. 20 to 22 in PART D are Long Answer Type questions
carrying 5 marks each. Answer to each question should be about
100 - 150 words.

Questions no. 23 to 25 in PART E are Essay Answer Type questions
carrying 6 marks each. Answer to each question should be about
150 - 200 words.
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PART A
e ufdfers 1 8 2 1
What is a still image ?
1970 % €M o 1 THE hadl Heahi o AW ARy | 1
Name two prominent cable networks of the 1970s.
STfiETo (Convergence) sq EARC L I W | 1
Define the term Convergence.
3R e € (R&D) 3 J.ud. 9. (USP) &1 Ui &9 faafam | 1
Write the full form of R&D and USP.
3eE o i Hifelsh gl (S=R) @ AW fafay | 1
Name three fundamental rings of the Internet.
THTER i w1 § ? 1
What are Newsreels ?
I EY 3ec hl IR hIVT | 1
Explain the term Open Source.
Toregl Q1 STAUST THER TSt o 9 fafaw | 1

Name any two International news agencies.

ECLERC)

PART B
BeaR feamsm 1 2 2 gedivifean Teiee 991 § 39T oy T fomegl @ gTeaer
feareai & am fafaw | 3

What is a hardware device ? Name any two hardware devices used in
creating a multimedia project.

1950 — 1960 % T oh! I =T 1 g A1 [T 1T 8 2 3
Why is the decade 1950 — 1960 considered as the decade of classical
cinema ?

fiie difean & %ara # shefies wifa 3 fore voR Fiem feaan @ 2 3

How did the Industrial Revolution contribute to the spread of print
media ?
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Jreed TAa o STFER AT R ARAS o HET T4 I JUH HIT |

Describe the relationship between Information and Democracy according
to Walter Lippmann.

Teh AU I7UTE o TIRe AR vgat & Hig fosmoe @ foprg wepr i 8 2 v
i |

In what ways is the advertising campaign of a new product different from
that of an already existing one ? Explain.

Qus 1
PART C

SATRTIETOf hl ‘STl Farsti W weh feuquft fafigu |

Write a note on the External Services of AIR.

SR SR o 3TIHN, ST hl Hgwqul foIyard o= 8 ?
According to Jerome Bruner, what are the important characteristics of a
narrative ?

T s % Hed U ST T wer (H.ua.dl.) & dg @ e hifee |
Explain the importance of Central Location Test (CLT) in the context of

making an advertisement.

T Ao IRl shi Hewaqul fomwarsti i 3Teh! fohee /= W T
feoquft feafgu |

Write a note on the significant features and script/structure of a soap
opera.

HIF-THISE F1 2 2 35 o fAkay |

What is Cross-promotion ? Write its benefits.

SUIH ICTEN < A1 TITa & ERr & T=aH FMI I T HIT |

Explain the latest trends of convergence in advertising with suitable
examples.

Qus ¥
PART D

S it T T T ) e % T T R SRR e i |

Design an advertising campaign for a sports shoe brand having
international appeal.

“Tmn Tk SAfea et g |7 Tase Shifve e st Sfeet s s 8 |
“Cinema is a complex narrative.” Explain what makes cinema complex.
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fatafaa v it =amen Hifvw .

I IRIGT, U1 3 TRIIAT, higlcd TAehIdl, <ieheeh UaAhINdl 3T ¢saIss
QlIERE

Explain the following terms :

Yellow Journalism, Page 3 Journalism, Keyhole Journalism, Chequebook
Journalism and Tabloid Television

Qs &
PART E

T HedHifET Mo S H T fafte afgessdi o 9§ fafaw |

Write about the various softwares used in creating a multimedia project.

for ama W foaerar A @fera uTEehl il YEEHd @ ? IR T
gfshar =l fordr @ s hifvT |

On what basis do advertisers identify target customers ? Explain the
process of market segmentation in detail.

Hifgan o1 Tanfica $© AN % g W W@ I ¥ B Al A 1 fIveryo
i |

HYAT

faftrr wifgen wmat/sar fagrat 1 et fagayn Hifse |

Analyse the repercussions of media ownership in a few hands.

OR

Critically analyse the various Media effects/Audience theories.
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